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JOHAN COLÓN
Creative Solutions

For over 5 years, I have provided 
my design and creative problem 
solving expertise as an in-house 
designer at creative agencies 

and marketing departments. I aspire to 
provide creative solutions and create 
results through the power of design.

Whether it's branding, creating an eye-
grabbing direct mail piece, building an 
engaging email campaign, designing 
an effective and clear landing page, or 

conceptualizing an intuitive new website 
experience, no creative challenge is too 
big or too small for me.

In this portfolio, I have put together a 
hand-picked selection of my best work 
from a variety of different projects. I 
hope that you find it inspiring and, more 
importantly, that you discover the value 
that I can bring as a creative solutions 
provider in your team.

LET’S WORK
TOGETHER
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City Of Orlando's 
8th Annual Blues B-Q

The Blues B-Q event is held annually by 
the City of Orlando in beautiful Lake Eola. 

I was inspired by the fluidity of music to 
create the typographical guitar imagery, 
which is the focal point of all the design 
collateral. I drew inspiration from lyrics of 
famous Blues singers and songs to make 
up the body, and utilized the neck and 
headstock to write out the name of the 
event. This would allow me to rotate the 
guitar in several angles and still fit "Blues 
B-Q" into the composition.

This campaign included the design for the 
following collateral:

1. Large-scale digital billboard

2. 11x17 poster design

3. 8.5 x 11 flyer design

4. VIP lanyard badges

5. Digital eVite
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The UCF 50th Year
Traditions Challenge

The University of Central Florida's 
Student Government Association 
wanted to kick off UCF's 50th anniversary 
with a UCF Traditions Challenge. Each 
participant who attended the kickoff 
event received a checklist in the form of 
a shield crest. Anyone that completed all 
of the traditions within the academic year 
and posted them on social media could 
claim a prize, and also major kudos—Go 
Knights!

This campaign included the design for the 
following collateral:

1. Shield crest (designed using a 
custom die)

2. 24x36 A-Frame design

3. Social media graphics



8  |  The UCF 50th Year Traditions Challenge 



9  |  UCF's EPA Gameday Challenge

UCF's EPA
Gameday Challenge

The University of Central Florida's 
Student Government Association and UCF 
Recycles program partnered up to create 
a campaign to raise awareness for UCF's 
commitment to reduce our ecological 
footprint on the environment.

This campaign included the design for the 
following collateral:

1. 24x36 A-Frame design

2. Digital screen graphics

3. Social media graphics

4. Feather flag design
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Jimmy Vee & Travis Miller's
"The Last Up"

This is the design of the book sleeve for 
the hardcover version of Jimmy Vee 
& Travis Miller's automotive industry 
parable, "The Last Up." The book features 
a bright pop of yellow and blue to be 
instantly recognized from any bookshelf, 
and has a soft-touch, pillow-like feel.

The whistle icon is a clever nod to Henry 
Langford, the car buying coach Mark 
Dunham (the main character) runs into as 
he takes a trip through time to the golden 
years of the car business.
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Gravitational Marketing's
Mission Statement

This installation is the very first thing 
all guests and employees see when 
they first enter the office—as it should 
be! Gravitational Marketing's mission 
statement is at the forefront of everything 
they do and the core of all the services 
they provide.

This 3-dimensional installation was put 
together using the following methods:

1. Vehicle grade laminated vinyl for 
background and flat lettering.

2. PVC for 3-D lettering and design 
elements.

3. Assembled astronaut cutout 
secured by ceiling and wall chains.
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Gravitational Marketing's
Values Wall

This 31ft wall represents the 6 core values 
(and Curiosity as an aspirational value) of 
Gravitational Marketing. The Values Wall 
is the cornerstone of the cafe area, where 
everyone meets to have company-wide 
meetings and also have lunch together. 

It faces the window entrance to the 
building, making it easy to spot as you pull 
in, day or night!

This wall was created using vehicle grade 
laminanted vinyl.
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Custom Designed
Sauce & Rub Labels

In the spirit of doing things differently 
and better, Gravitational Marketing never 
settles for gift baskets or thank you cards 
as Christmas gifts. Each year, the creative 
team is tasked with not only finding a cool 
and unique gift that most people would 
enjoy, but to find a way to make that gift 
personalized and unique. Something you 
can't simply purchase online or at a  
store yourself.

This project involved collaborating with 
local Orlando sauce maker, "The Sauce 
Man" to create a unique blend of sauces 
and rubs for all our clients. I designed the 
custom label for each bottle to give it a 
themed, personal touch.

Finally, we worked out the specifics on the 
best way to package and ship these bottles 
to prevent breakage on delivery.
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Grout BOSS
Tradeshow Collateral

Grout BOSS is a grout restoration service 
and franchise founded by former First 
Lieutenant, Eric Tirado. Not only is Eric 
passionate about making old tiles look 
new again, but he wants to give ambitious 
entrepreneurs the tools and training 
necessary to open up their own Grout 
BOSS franchise and achieve success.

This tradeshow collateral was created for 
a Veteran's career conference. I designed 
a curved booth backdrop that highlighted 
his military service, as well as how his 
business is the perfect franchise for 
former military servicemen. 

Also included was the designed wrap for 
the podium, which showcased the service 
van and the propriety B.O.S.S. System.
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Rich Dealers Product Site

The Rich Dealers product website (live on RichDealers.com) is 
structured as a content-rich information site with the purpose of 
generating leads with 3 main value propositions:

1. Request a free demo with a market analysis report.

2. Request a free preview of the Rich Dealers strategy.

3. Request to see if their current media market is available to 
enter the program.

In addition to providing valuable content for lead generation, the Rich 
Dealers website also houses internal onboarding forms and online 
ebooks, the latter being the final destination for Facebook PPC leads 
that opted to download their free content.
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Builders East Company Site

The Builders East company site (live on BuildersEastFl.com) is a 
clean, image-centric site designed to showcase the craftsmanship and 
quality of the commercial and residential construction services of 
Robert Masseau, Mark Williams and their team.

This simple one-pager features a gallery of their best projects, 
information regarding the services they provide, the team behind 
the work, multiple ways to get in touch with the Builders East team, a 
visual map of their headquarters, and also a portal for existing clients 
to sign in.



26  |  Builders East Company Site



27  |  CDCnews Company Site

CDCnews Company Site

CDCNews.com (also known as Construction Data Company), is a 
premier private and public construction reporting service that offered 
a database of hundreds of thousands of construction jobs in various 
stages: from planning, to bidding and development.

The website redesign gave the product site a fresher look, a simpler 
navigation system and more importantly, it was developed to be 
responsive. The new site was also created in WordPress, allowing 
the marketing team to have more control in making updates on their 
own, which was a necessity in order to improve their lead generating 
efforts from an SEO standpoint.
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"The Last Up" Book & Resources Site

In addition to being a great read for anyone in the field of sales, 
automotive or otherwise, "The Last Up" is loaded with valuable 
resources and takeaways. Jimmy Vee & Travis Miller wanted a live 
site that would drive more book sales, and also serve as a resource for 
people who already own the book. 

Some of the features & resources including this site are:

1. A contact form for inquiries.

2. Supplementary information regarding the 5 Shifts.

3. A gated "Free Resources" content page that can be accessed by 
providing lead information.

4. The full story on who Jimmy Vee & Travis Miller are and how 
Gravitational Marketing became to be.

5. A collection of testimonials for "The Last Up."
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From Concept To Execution,
I Have The Right Solution.

— Johan Colón


